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Study of Residents Intention about Trip Abroad 
in Cities of Northeast China
Changping ZHANG (Toyo University)
In resent years, the residents intention, infrastructure planning and town image improvement are 
signifi cantly emphasized to promote the tourism business of destination. In this study, we performed a 
questionnaire survey for 3 mega cities with the population of over 1,000,000 in northeast China. 
According to the questionnaire survey, 30 percent of interview objects who want to visit to Japan 
most, but they do not know about the natural, culture, shopping etc. of this country in detail. We used 
Cramer independent index and Spearman correlation coeffi cient to confi rm the knowledge gap in 
statistics. The reason might be why the Chinese people do not really understand situations about the 
country, though they have a good total tourism image for Japan. 
 Intention to visit to a destination is infl uenced by fascination with the destination or satisfaction with 
previous experiences associated with that intention. Intention to visit might be modelled as a function 
of fascination with the destination along with the individual characteristics of the visitor.
 In tourism, structural equation modelling (SEM) is most commonly used in modelling intention to 
visit or to return to a destination ?Cole and Illum, 2006).
In this study, images of destination are classifi ed into tourism resources and tourism activities using 
exploratory factor analysis (EFA) and confi rmatory factor analysis CFA. Figure 5 shows a structural 
equation model that combines our measurement model for the tourism resources and tourism activities 
with the structural model of relationship shown in the Figure 3. All coeffi cients in the model are 
statistically signifi cant. Intention to visit to the destination is directly infl uenced by tourism resources 
even though the coeffi cient is rather small.
 According to the result of this study, the Chinese residents have a strong intention to visit to Japan, 
but they have not really understood the fascination for the destination. Japanese tourism authority and 
fi rms should launch a massive campaign to advertise attractive features of Japan.
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